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Course description and objectives

The purpose of this course is to introduce the field of mass communication to class members. Included for study are the seven traditional major mass media industries of radio, television, film, newspapers, magazines, recordings, and books. In addition, new media technologies are presented for study, including digital media (e.g., the Internet), and other telecommunications devices. 

Throughout our study, we will look for common features of the various media industries we analyze, with the objective of trying to understand what shapes them. In particular, in one approach, we will focus on four aspects of these industries, including their history, economics, content, and social impact. In another approach, we will present a three- element model to help us understand the transition from the analog to the digital platform in media development. This three-element model will focus on the technology, markets, and policy aspects of media development. We will also describe the interactivity and convergence aspects of digital media and telecommunications technologies as they have developed in recent years, and speculate about future development. 

Among the objectives of this course will be to enable class members to become better critics of the media content they consume, and to understand the forces that influence that content. Further objectives will be to understand the vital functions the mass media serve for their audiences, and media industries' impact on society. 

By participating in t his course, you will have the opportunities to continue cultivating those competencies associated with the study of communication: thinking critically, listening carefully, and writing and speaking clearly and proficiently in a variety of contexts. 

Specific course outcomes

Upon successful completion of this course, class members should be able to: 

*understand and demonstrate familiarity (through both verbal and written communication) with the history, economics, content, and social impact of the radio, television, film, newspaper, magazine, recording, and book industries, as well as the technology, market, and policy issues associated with traditional electronic media industries; 

*understand and demonstrate familiarity with the history, economics, content, and social impact of new digital media and telecommunication technologies, as well as the technology, market, and policy aspects of new digital media industries; 

*explain how sources and audiences influence media content; 

*understand the mass media communication process in terms of sources, messages, audiences, and feedback; 

*recognize the symbiotic relationship of the various media industries to the audiences that consume their products, and to the technical, market, and policy conditions that give rise to these industries; 

*identify and describe how media industries produce, store, transmit, and market information and content; 

*explain some of the historical consequences of new media development on individuals, institutions, society, and culture. 

Course policies and assignments

To achieve success, it is helpful to participate in every class, and to keep up with every assignment. 

The class schedule is firm. Time is not allotted for making up missed assignments. There are no extra-credit assignments. There are no late projects. No exceptions. 

In addition to mid-term and final exams (possibly consisting of multiple choice and/or short answer/essay questions), there will also be an assignment consisting of 2 oral presentations, and a writing assignment (four assignments in all, each weighted at 25% of your total grade). To complete these assignments successfully, you are expected to read and master the material in the text, as well as material gathered in t he library to prepare your oral reports. 

Your writing assignment. Select a traditional or an emerging mass communication industry that particularly interests you and analyze its function in society. Begin your research in the library starting imri1ediately. Continue conducting library research throughout the semester up until the last week. During this period, use the library to locate relevant books and articles on your topic. Acceptable research sources include The New York Times Index, other periodicals, encyclopedias, quarterly communication journals and similar library sources for this research. Many sources available from the Internet are unacceptable. If you have a question about the acceptability or legitimacy of sources you locate, ask the professor to clear them for use in your writing assignment. 

Read and take notes on the materials you have located that are relevant to your topic. Digest and assess what you have read. Then write your paper, focusing on such aspects as the industry's history (even recent developing systems have a history), its economic structure, its content or product, and its social impact. For this part of the paper, all of your writing should rely on strong argument based on solid evidence, and your own synthesis of evidence you have gathered. In the last page of your paper, speculate on the future of the industry you have selected. 

Use AP A-style citation format for all references. Have the finished draft of your work reviewed at the writing center or by someone whom you know is able to edit such work.. Revise it in line with the suggestions from your helper. Hand in the completed final version on or before the due date. 

NOTE: Students are responsible for all that goes on in class, including any adjustments in schedule. 

Preparing for class

You are expected to devote a minimum of forty hours in outside preparation for this course. Such preparation means that before each class meeting, you should spend time reading, reviewing, and mastering the materials to be covered. 

During class, it is your responsibility to give your full attention to class activities, to make a genuine effort to understand the matters treated during class, and to participate constructively in class discussions. Conversely, it is unacceptable to engage in behavior that would detract from the goals of learning the course material, including obstructing class with irrelevant questions, stale questions, or engaging in discussion of matters outside the substantive purview of the course. 

Revising your written assignment

As mentioned, in preparing your writing assignment, you are expected to revise your work, which will be handed in as the final effort. No additional revisions will be permitted. To revise your work in the best way, the following areas will be given significant weight in evaluating your work: 

1) use of proper AP A format and style in both citations and in-text references; 

2) written mechanics (e.g., spelling, grammar, usage, tense etc.); 

3) clarity and style exhibiting good command of American Standard English; 

4) quality and strength of your arguments and use of evidence to support your 

claims. 

Grading Policies and Procedures

Grading for this course follows the Villanova University guidelines as set down in the Student Handbook. 

Grading scale

A = 95-100; A- = 90-94; B+ = 87-89; B = 83-86; B- = 80-82;C+ = 77-79; C = 73-76; C- = 70-72; D+ = 67-69; D = 63-66; D- = 60-62; F = below 60. 

Academic Integrity and Plagiarism

The values of academic integrity as outlined in the Student Handbook are of central importance to the conduct of this course. Academic dishonesty and misconduct will not be tolerated, and are described in the handbook so that you can avoid problems that might compromise your ability to maintain the highest academic standards in this course. All class members are expected to read the Student Handbook and be completely familiar with the above-referenced guidelines to avoid problems in this important area. 

Class Calendar

The calendar provides a list of due dates for all class assignments. It is provided so students can meet all assignments on time. 

WEEK 1 (Classes begin Tues. January 13). Orientation and introduction. Read Chapters 1 and 2 of the Dominic text in part I The nature and history of mass communication (pp. 2-55). "Communication: Mass and Other Forms," and "Perspectives on Mass Communication." Also, read chapter 1 and the interview with Mike Young in the Shyles text. 

Class members prepare oral reports. Oral report format explained further in class. Oral reports include library research, with each class member preparing a five-minute presentation on the four aspects of each mass medium (history, economics, content, social impact). Two such oral reports together constitute 25% of your course grade). 

Class discussion topics

What are the common features of the communication process present in the major mass media industries we find around us? 

Defining mass communication: "The process by which organizations use machines to produce messages for publics that are scattered, heterogeneous, and large". 

All communication systems have technical, economic, social, and political features that influence how they function and what they produce. 

The environment in which a communication system exists is in a symbiotic relationship with that system. 

Functionalism holds that understanding how a media system and/or its content are used helps understand its nature. What functions do the media serve for you? 

In addition to functional and systems theory approaches to understanding media influence, there are also critical approaches that follow from Marxist doctrines. 

Seven milestones in the history of communication include language, writing, printing, telephony and telegraphy, photography and film, radio and television, and computers. 

How do milestones create and dissolve social divisions? Which ones increase speed of delivery to audiences over space? Which increase alienation among senders and receivers? Which media disseminate information, education, entertainment and persuasion? What happens when new systems emerge to challenge older ones? 

WEEKS 2 and 3: Read Dominic chapters 3 (pp. 56-82) "Historical and Cultural Context". Also, read Shyles Ch. 2 on Computers, and the next interview. 

WEEK 4: Begin Part II of the text on specific media industries. Read Dominic chapter 4 "Print Media-Newspapers" (pp. 84-119). Also, read Shyles ch. 3 and next interview. 

Class discussion topics

Newspapers: history, economic structure, content, social impact, future. 

WEEK 5: read Dominic Chapter 5 "Magazines" (pp. 120-145). Also, read Shyles ch 4 (begins social impact section). Magazines: history, economics, content, social impact, future. 

WEEK 6: read Dominic Chapter 6 "Book Publishing" (pp. 146- 168). Also read Shy1es ch 5 and next interview. 

Books: history, economics, content, social impact, future. 

Class Q&A for mid-term. Students present first oral report. 

*TAKE MID-TERM EXAM AT BEGINNING OF WEEK SEVEN 

WEEK 7: Begin Part III on Electronic Media. Read Dominic chapter 7 "Radio"(pp. 169- 

197). Read also Shyles ch 6, and next interview. 

Class discussion topics

Radio: history, economic structure, content, social impact, future. 

WEEK 8: Read Dominic chapter 8 "Sound Recording" (pp. 198-25). Also, read Shyles ch 7 (last social impact ch) and last interview. 

Topics: history, economics, content, social impact, future. 

WEEK 9: Read Dominic chapter 9 "Motion Pictures" (pp. 226-257). Topics: history, economics, content, social impact, future. 

WEEK 10: Read Dominic chapter 10 "Television" (pp. 258-299). Topics: history, economics, content, social impact, future. 

WEEK 11: Read Dominic chapter 11 "The Internet and the World Wide Web: (pp. 300- 324) 

Topics: history, economics, content, social impact, future. 

Students present second oral report. 

WEEK 12: Read part IV of Dominic text: specific media professions 

(pp. 325-393 (chapters 12, 13, and 14). Journalism, Public Relations, and Advertising. 

Journalism: Wire services, satellites, and other news gathering systems influence news. News gathering and reporting: news is determined by timeliness, proximity, prominence, consequence, and human interest. 

Gatekeepers have enormous impact on news content and salience. 

Advantages and disadvantages of on-line services and traditional sources of news. 

Public Relations: involves counseling management about strategies to improve public 

opinion about organizations. History and growth of PRo Campaign stages. 

Advertising: non-personal presentation and promotion of ideas, goods, services paid for 

by an identified sponsor. 

History and growth of advertising: advertisers, agencies, and media. 

WEEK 13: Read Part V of Dominic Text. Regulation of media industries (pp. 395-455). 

Also, read Shyles ch 8 and 9 on policy. 

Formal Controls: laws and regulations. Constitutional considerations-first amendment restricts prior restraint; reporter privilege; defamation; cameras in the courtroom; invasion of privacy; copyright; obscenity; special laws and rules that apply to broadcasting; Internet law. 

Informal controls: ethical and professional performance codes; standards and practices departments; pressure groups; management philosophy; ideals 0 f taste, values, cultural attitudes, all determine content to some degree. 

Class members hand in writing assignments during week 13. 

WEEKS 14 and 15: Read part VI of Dominic text: Impact (pp. 457-516). 

Class discussion topics

Social influence of media systems. International presence of media institutions. The global nature of the Internet. Reach, range, and interactivity. New theories and models of media systems. What the future holds. 

CLASS Q&A TO PREPARE FOR FINAL EXAM

Notes:

In order to assist you in conducting the research necessary for your oral report assignments, several class sessions (two 0 r three) have been set a side for your convenience to be spent conducting library work, especially in the use of scholarly journals (and books and periodicals) devoted to the field of mass communication. 

